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GlaS.S & WE,LCOME TO THE
Glazing  %shemene

Products GLAZING MAGAZINE

Today’s UK glass and glazing industry is a multi-billion pound sector that supports over 250,000 jobs
across more than 13,000 organisations. For over 45 years, Glass & Glazing Products magazine has been
at the heart of this thriving and dynamic marketplace and has been the lead source of trusted information,
helping businesses grow and be successful.

Our latest reader survey shows:

GGP influences buying decisions, with 84% of readers having made purchasing

decisions based on information they have read or seen in GGP
98% read GGP magazine on a regular basis

GGP readers prefer to read our content over any other magazine,
as 65% of readers would choose GGP over any other publication

As part of the Mark Allen Group, the UK's largest specialist B2B media company, GGP is backed by

world-class publishing expertise, giving us a unique edge in a rapidly changing media landscape.
However you want to get your message to our audience, we will have a solution to help you.

We look forward to Working with you.



Meeting the needs of the window, door, glass and conservatory sectors, Glass &
Glazing Products (GGP) magazine is at the heart of an industry that has evolved to
boast world-class innovation, engineering and business practice across a broad range
of sectors. GGP aims to provide its readers with everything they need to stay ahead
in a fast-moving and far-reaching environment, by producing relevant, interesting and
exclusive content, in addition to the latest news, product information and engaging
comment from industry experts.

Combined with a weekly e-newsletter, Bullseye, GGP is an established and highly
respected multi-platform brand that is delivered in print, online and at live events,
including the GGP Installer Awards and the Glazing Summit, both of which are
organised by GGP’s parent company, the Mark Allen Group. Readers can engage
with us on social media using X (@GGPmag), LinkedIn (@ggp—magazine) and
YouTube (bit.ly/GGPyouTube).

of readers find
GGP relevant
to their job

Glass & Glazing Products

is at the cutting edge of the
window, door and conservatory
market, representing the full
spectrum of the industry: from
installers to fabricators and from
systems houses to hardware
manufacturers. Combining

the industry’s most respected
print title with a market-leading
online offering, Glass & Glazing
Products’ mission is to arm its
readers with the information they
need to enhance their businesses
in what is a competitive and

challenging market place.

retain their
issue for future
reference



The GGP reader survey, carried out by Benchmark Research, demonstrates that GGP readers have the authority to make
purchases and that GGP influences how and where their budget is spent. Can you afford not to reach this audience?

Source:
125 respondents,
Benchmark
Research, Glass &

P MACHINERY 26%
43%
PROFILES (ALUMINIUM/ PVC)
SPACER BARS 16%
CONSUMABLES 40%
HARDWARE 42%
IGUS 29%
GLASS 40%
SOFTWARE /IT 24%
42%
DOORS & WINDOWS
VEHICLES 27%
spend over £1 million
spend between £500,000 to £1 million
spend between £250,000 and £100,000
GGP INFLUENCES have made a purchasing
spend between £50,000 and £100,000 BUYING decision based on information

spend less than £10,000 DECISIONS they have read or seen in GGP



JANUARY 2026

New Year predictions
+ Technology

Colour

Glazed Extensions
EDITORIAL DEADLINE: 15 December 2025
ADVERTISING DEADLINE: 17 December 2025

FEBRUARY 2026
Energy efficiency

Doors

Profiles and Systems

Skills & Training
EDITORIAL DEADLINE: 26 January
ADVERTISING DEADLINE: 30 January

MARCH 2026

Heritage and vertical sliders

Sealed Units

Glass Manufacturing & Processing
+ Future Homes Supplement
EDITORIAL DEADLINE: 23 February
ADVERTISING DEADLINE: 27 February

APRIL 2026

+ GGP Installer Award winners
Aluminium
Recycling
Glazed Extensions
EDITORIAL DEADLINE: 25 March
ADVERTISING DEADLINE: 31 March

MAY 2026

Fabricators in Focus

Doors
+ Technology

Colour
EDITORIAL DEADLINE: 24 April
ADVERTISING DEADLINE: 1 May

JUNE 2026

Qutdoor Living
Heritage and Vertical Sliders
Aluminium
Profiles and Systems
EDITORIAL DEADLINE: 25 May
ADVERTISING DEADLINE: 29 May

JULY 2026

Sealed Units

Recycling

Glazed Extensions
+ Doors Supplement
EDITORIAL DEADLINE: 23 June
ADVERTISING DEADLINE: 23 June

AUGUST 2026

Glass Manufacturing & Processing

Aluminium

Heritage & Vertical Sliders
EDITORIAL DEADLINE: 27 July
ADVERTISING DEADLINE: 3 August

SEPTEMBER 2026

+ Glazing Summit SPECIAL ISSUE
Energy efficiency
Technology
Glazed Extensions
EDITORIAL DEADLINE: 25 August
ADVERTISING DEADLINE: 28 August

OCTOBER 2026
Sealed Units

Colour

Recycling

Doors
EDITORIAL DEADLINE: 25 September
ADVERTISING DEADLINE: 2 October

NOVEMBER 2026
Skills and Training
Profiles & Systems
Glazed Extensions

Heritage & Vertical Sliders

Ruady 1o graw Your

+ Aluminium Supplement but\ﬁt#‘\'lh‘m““?
EDITORIAL DEADLINE: 23 October .
ADVERTISING DEADLINE: 30 October ans
DECEMBER 2026

Energy efficiency
Glass Manufacturing & Processing
Fabricators in Focus
Best of 2026
EDITORIAL DEADLINE:24 November
ADVERTISING DEADLINE: 1 December




With its quality editorial content and circulation of highly relevant potential
customers, GGP is THE publication for the glass and glazing industry.

Companies who want to reach, engage and influence this audience can
do so with monthly print and online digital versions of the magazine,
combined with the weekly e-newsletter, Bullseye, ensuring we talk to
this audience in many different ways, but with the same authority.
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print and digital
magazine
circulation

Fabricators

System/Component Manufacturers
Installers/Fabricators

Installers

read more
than half of

each issue
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Whether you want to educate potential customers about your products, raise the profile of your company, nurture
prospects, generate leads to feed your sales team or gain ground on your competitors, Glass & Glazing Products
provides the most effective route to your future customers, whatever your objectives.

As every campaign is different, we welcome the opportunity to discuss and understand your needs in more detail.

MAGAZINE ONLINE EVENTS RESEARCH
SPECIAL SOLUS DIRECT
SUPPLEMENTS E-SHOTS GGP TV MARKETING
SOCIAL WEBINARS HOW TO GUIDES ROUND TABLES

total number

of readers of

GGP

of readers also
regularly visit

ggpmag.com



MAGAZINE

Double-page spread ................ Fullpage ......ccccoooovi Half page ...................... Quarter page ..................

Fullpage ..., Half page ... Quarter page .................. Eighth page ....................

Front cover package...........cc..........

Gatefold inside front ................. Inside front cover ................. Back cover ..ol Inside back cover ..........

PRINT TECHNICAL SPECIFICATIONS

DPS 265mm x 394mm 297mm x 420mm 303mm x 426mm
Half-page vertical 265mm x 90mm 297mm x 100mm 303mm x 103mm
1
|
| ®
social Bullseye |
media e-newsletter 'L
community readers |
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ONLINE

Leaderboard 728 x90 £450 £2,500 £5,000
MPU 300 x 250 £300 £1,600 £3,000
Leaderboard ..o

Large banner ...

GGP magazine is proud to
introduce a new video-based
option for 2026, providing a
new way of getting technical
information to our audience.

These short, 510 minute
videos involve a Q&A with
GGP’s editor. The questions
are decided in advance and

will offer sponsors the chance
to share their technical insight
on a key subject that is affecting
the industry.

The video will be recorded and
edited by GGP, and feature
both GGP and the sponsor’s
branding throughout. The
edited video will be shared on
GGP’s social media channels,
the GGP website and sent

to GGP’s email audience of
11,500 registered readers.

unique
website visitors
per year

You will also receive a
full-page advertisement in
GGP magazine as part of
your package.

We are offering an exclusive
short-term introductory rate for
early supporters:

One-off video sponsorship
package

Series of three video
sponsorships package

each ( total)

Series of six video
sponsorships package
each ( total)

page
views
per year
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KEY CONTACTS

ADVERTISING MANAGER

Tel: 01322 221144 Mob: 07879 692573
Email: Sat.Dhillon@markallengroup.com

EDITOR
Mob: 07967 169082
Email: Chris.Beck@markallengroup.com

PRODUCTION MANAGER
Email: Jo.Claydon-Smith@markallengroup.com

@GGPmag

ggpmag.com

Glass & Glazing Products is published by Glass &
MA Business, Hawley Mill, Hawley Road, Gl .
Dartford, Kent DA2 7T] a%}%\lg

MA Business

Port of

MA Business is a division of the

Mark Allen Group markallengroup.com Mark Allen




