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Products GLAZING MAGAZINE

Today's UK glass and glazing industry is worth more than £4bn, with 18,000 companies and
250,000 people employed in the sector. GGP is at the heart of this thriving and dynamic marketplace

and has been the lead source of trusted information, helping businesses grow and be successtul, since 1982.
The reader survey shows

GGP influences buying decisions, with 79% of readers having made purchasing

decisions based on information they have read or seen in GGP
GGP readers value and share our content, with 82% passing their copy to one or more colleagues

GGP readers prefer to read our content over any other magazine,
as 65% of readers would choose GGP over any other publication

With its quality editorial content and circulation of highly relevant potential customers, GGP is
THE publication for the glass and glazing industry buyers and companies who want to reach them.

We look forward to working with you.



Meeting the needs of the window, door, glass and conservatory sectors, Glass &
Glazing Products (GGP) magazine is at the heart of an industry that has evolved
to boast world-class innovation, engineering and business practice across a
broad range of sectors. GGP aims to arm its readers with everything they need

to stay ahead in a fast-moving and far-reaching environment, by producing
relevant, interesting and exclusive content, in addition to the latest news, product
information and engaging comment from industry experts.

Combined with a weekly e-newsletter, Bullseye, GGP is an established and
highly respected multi-platform brand that is delivered in print, online and at
live events. Readers can engage with us on social media using X (@GGPmag),

LinkedIn (@ggp-magazine) and YouTube (bit.ly/GGPyouTube).

Glass & Glazing Products

is at the cutting edge of the
window, door and conservatory
market, representing the full
spectrum of the industry: from
installers to fabricators and from
systems houses to hardware
manufacturers. Combining

the industry’s most respected
print title with a market-leading
online offering, Glass & Glazing
Products’ mission is to arm its
readers with the information they
need to enhance their businesses
in what is a competitive and

challenging market place.

of readers find retain their

GGP relevant
to their job

issue for future
reference




The GGP reader survey, carried out by Benchmark Research, demonstrates that GGP readers have the authority to make
purchases and that GGP influences how and where their budget is spent. Can you afford not to reach this audience?

Source:
125 respondents,
Benchmark
Research, Glass &

oSy MACHINERY 26%
November 2017 43%
PROFILES (ALUMINIUM/ PVC)
SPACER BARS 16%
CONSUMABLES 40%
HARDWARE 42%
IGUS 29%
GLASS 40%
SOFTWARE /IT 24%
42%
DOORS & WINDOWS
VEHICLES 27%
spend over £1m
spend between £500,000 to £1m
spend between £250,000 and £100,000
GGP INFLUENCES have made a purchasing
spend between £50,000 and £100,000 BUYING decision based on information

spend less than £10,000 DECISIONS they have read or seen in GGP



Having been a regular advertiser
with GGP magazine for some
time now, Made for Trade has
measured consistently positive
results regarding direct sales

lead generation. In our opinion,
as a leading trade publication,
GGP represents good value

for advertisers and contains
editorial content that is not
only current, but relevant. We
therefore have no hesitation
in referring GGP to other

progressive companies.

Made for Trade
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With its quality editorial content and circulation of highly relevant potential customers,

GGP is THE publication for the glass and glazing industry.

Companies who want to reach, engage and influence this audience can
do so with monthly print and online digital versions of the magazine,
combined with the weekly e-newsletter, Bullseye, ensuring we talk to
this audience in many different ways, but with the same authority.

print and digital
magazine
circulation

Fabricators
System/Component Manufacturers
Installers/Fabricators

Installers

read more
than half of

each issue
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Whether you want to educate potential customers about your products, raise the profile of your company, nurture
prospects, generate leads to feed your sales team or gain ground on your competitors, Glass & Glazing Products
provides the most effective route to your future customers, whatever your objectives.

As every campaign is different, we welcome the opportunity to discuss and understand your needs in more detail.

MAGAZINE ONLINE EVENTS RESEARCH
SPECIAL SOLUS DIRECT
SUPPLEMENTS E-SHOTS GGP TV MARKETING
SOCIAL WEBINARS HOW TO GUIDES ROUND TABLES

pass on their of readers
copy of GGP regularly visit
magazine ggpmag.com




MAGAZINE

Double-page spread ................ Fullpage ......ccccoooovi Half page ...................... Quarter page ..................

Fullpage ..., Half page ... Quarter page .................. Eighth page ....................

Front cover package (including Double Page Spread Advertorial) ..o,

Gatefold inside front.................. Inside front cover ................. Back cover ..ol Inside back cover ..........

PRINT TECHNICAL SPECIFICATIONS

DPS 265mm x 394mm 297mm x 420mm 303mm x 426mm
Half-page vertical 265mm x 90mm 297mm x 100mm 303mm x 103mm
1
®
social Bullseye
|

media e-newsletter _ |

community readers
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ONLINE

Leaderboard 728 x 90 £300 £2,880 £9,600

MPU 120x 90 £160 £1,200 £3,360
Leaderboard .....ccocvevvviviiei Skyscraper ..o, Button

Solus email alert ........coccoeeiii.

unique page
website visitors views

ayear ayear
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“Winning one fGGPsﬁrsT staller Awar
doubled in size, andwe. /e comeon le
Owen Bennett, office mm:[ r of Benn
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Peter Wheeler, munagmg durector of SEH BAC
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“The GGP Awards are growmg in recognmon cmd puf msfal/ers at the heart of the celebrations. They cas

a spotlight on exceptional work, innovation and design within the glozing indlus stry. As leader in the design

and development of W/ndow door andfacade, solutions, ReynaersA/ummlum lsde/lg Ted to be headlme

sponsor for a second year.”
Samantha Hill, Head Of Marketing, Reynuers Alummlum




KEY CONTACTS

ADVERTISING MANAGER

Tel: 01322 221144 Mob: 07879 692 573
Email: Sat.Dhillon@markallengroup.com

EDITOR
Mob: 07771976 645

Email: Charissa.King@markallengroup.com

by - i E -
PUBLISHING DIRECTOR - -
Email: Marc.Young@markallengroup.com == ] p
PRODUCTION MANAGER :
Email: Jo.Claydon-Smith@markallengroup.com
= ER e o)
e
- f
T e W
:_-,. s
2 . -
2 =
; - -
@GGPmag - 9
ggpmag.com i e el T g =
Glass &G blished b Gl : iy - |
lass lazing Products is published by i L M e | 1
MA Business, Hawley Mill, Hawley Road, Glaazslil& . TFFEL ST {3 3 ALELRTTETT T
Dartford, Kent DA2 7T //,g : 1 . . bl Il it I ot l' WM '
et =TT T 3 ™ " i .'-'_!.]EE afl | el [ i 1
MA Business : 4 \ SHEREELEEE R
MA Business is a division of the bartot it : | [ = f_ of '.. SR N
Mark Allen Group markallengroup.com Mark Allen iz 5 R — il | ;_.' b 2 L <l o




